Our brands in Hungary

Vitality as a mission

Vitality health prevention program
Our brands

Activities

Key learnings

Promoting healthier lifestyle
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HUNGARY as environment

Bed indicators compared to EU countries:
We live 5-6 (women) / 7-8 years (men)
less than in other EU countries
Regarding the average age

we are on the 23. place

Diseases of cardiovascular system

are the first cause of death in Hungary
We drink 13,2 | alcohol per day

30,4 % of smoking people smokes daily
In Hungary die the most people in cancer




HUNGARY as environment

Possible reasons:
Lack of health-conscious lifestyle

No promotion of healthy lifestyle 35
Vitality is in everything we do
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Urillever's Mission
is to add Wi 1o ke,
We meet averyday nesds
for nutrition, hygiens, and
personal care with brands that
help people feel good, look
good and get more

Code of business principles
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Employees

We are committed to safe and
healthy working conditions for
all employees.

We are committed to working
with employees to develop and
enhance each individual’s skills

and capabilities.




Healthy, engaged, inspired employees

Promote healthy lifestyle 34

Improving the quality of working life &

Make our mission alive for our employees &
Building one Central European culture

Using as a tool to educate employees 2

how to use our intranet €,

Vitality program

Unilever logo 2004 &
Vitality as a mission

Review of the program 2006
and available activities

Vitality health check 2007
needs and employees health status

Vitality health prevention program
development according to needs
and health status of the employees

MAIN OBJECTIVES
IN LONG TERM

NEEDS AND
EXPECTATIONS

BUSINESS
STRATEGY

DEVEIAICIIYA | The vitality program is part of our OF EMPLOYEES
. . CSR program therefore it is seen as
Vitality is in everything we a long term investment.
do, it is our mission. The program was
In our global, regional — | Supporting physical and mental *| developed
and local strategy we health of our employees. i
y . according to the
have a section dedicated
to Vitality. | needs and
. expectations based
“Align. energise and We have activities which are on an extensive
~Allgn, 9 available during the whole year medical health
inspire our people. Help X .
ensuring healthy working check and health
them grow. .
. . environment. check done at the
*Bring the Unilever brand "
to life through our people . . first phase of
and by our impact on We aim to organize the work so that development.
commyunilies :nd the it creates better health state with an
X emphasis on better work-life
environment. )
balance. We review the
program regularly
. . Beside that we organize campaigns (Vitality Surveys) so
Our commitment is also regularly with objective to promote that we can adjust it
highlighted in our Code of healthy lifestyle. to the changing
Business Principles and needs and
CSR strategy. expectations.

Dedicated Vitality team

Occupational health physician
HR ©

Communication
QSHE department

Strong support:
managemen!
and marketing department

Vitality health prevention prog

Healthy working environment @
Better organization of work 34
Promotion of healthier lifestyle &
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Promoting healthy lifestyle L
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Extensive program h %2

Extensive communication campaign = L

Next program: Vitality week

Vitalityy % l@ Vitality %: o
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Micro-

i iy site for
sharing Elevator
pictures campaign

Next program: Vitality week

ACTIVITIES TIMETABLE Activities
during the day

od daily?

Employees about Vitality Activities SN
After long time |
Great to have fun for a 7~ was really proud
while during our \ again on working ~
working time! __ for Unilever! A

Great teambuilding
— in the head office!

In hard times we have it gave me
afeeling that | belong
— somewhere!

It was great to let my body being
checked from different angles as |
~— don't have time to see doctor! Great to get to know

new colleagues!

Key learnings

There is no one and only
solution which is successful

Itis a long term investment
but it can create quick wins

It is important to listen and built on
initiatives coming from employees







